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COMMUNICATIONS

I Got You 
We put the welfare of colleagues  
and subordinates before our own. 

I Got the Feelin’ 
Our presence makes a positive di�erence 
in the lives of all those we serve. 

Make It Funky
We provide creative products and 
unsurpassed service that, together, 
deliver unique value to our communities.

Get on the 
Good Foot
We are quick, agile and attentive. 
We display grit without ego.  

The Rules of Downtown Funk

Talkin Loud & 
Sayin Nothing
We are committed to clear and 
consistent communication. 

Think
We are problem solvers. We use our 
creative genius to alleviate frustration, 
aggravation and create joy and 
positivity for those we serve. 

Papa Don’t
Take No Mess
We are real. We communicate with 
candor and transparency. We take 
accountability and own outcomes. 

I’ll Go Crazy
We are un�appable and only lose 
our cool behind closed doors. 

Soul Power
We are all Jaguars. The actions of 
one is a re�ection on all. 

The Payback
We focus on impact and consistently 
creating unique experiences that 
make Augusta University a destination 
of choice for students, faculty and sta�.  



COMMUNICATIONS

i.e. Thanks for your request, our team is working on this and we look forward to making something great together!

CCoonnttaacctt  tthhee  cclliieenntt via email outside of the project management system and give updates to the
team in the project request weekly or bi-weekly.

AAfftteerr  pprroojjeecctt  ccoommpplleettiioonn send the deliverables (links, videos, graphics, documents, etc.) to the
client and all parties involved. Share your work in multiple places to maximize our content.

RReessoollvvee the project and update the internal and external contacts with final resources.

FFoollllooww  uupp and thank the client via email and make sure they have what they need.

BBee  ssuuppppoorrttiivvee to the clients and help them. If you don’t handle what they are requesting, guide
them to the right person or solution even if it is outside your area.

CCoommmmuunniiccaattiioonnss  &&  MMaarrkkeettiinngg  EExxppeeccttaattiioonnss

• Customer service is our number one priority (Compassion)
• We strive for excellence in everything we do (Quality)
• Effective planning and communication cultivates input and ownership (Fairness)
• You control your own destiny (Accountability)
• Identify problems or improvements early and fix them (Leadership)
• We achieve or fail together (Teamwork)

MMiissssiioonn:: Our mission is to enhance the brand of Augusta University, leverage opportunities to advance our 
clinical, research, and educational missions, and to support our institutional partners’ implementation of their 
strategic initiatives through all communications and marketing activities. We look forward to collaborating with 
you to advance the mission of Augusta University!

PPRROOJJEECCTT  RREEQQUUEESSTT  FFOOLLLLOOWW--UUPP  CCHHEECCKKLLIISSTT
WWee  aarree  aa  sseerrvviiccee  ddeeppaarrttmmeenntt,,  hheerree  ttoo  hheellpp!!

2244--hhoouurr  rreessppoonnssee  ttiimmee after a request is submitted and assigned to you. Respond within a day
to the client even if the response doesn’t have all the answers. Make contact!



UNIVERSITY SQUAD.

Marketing.

COMMUNICATIONS.

Christen Engel
Vice President

Taylor Lamb
Director of Marketing

Heather Henley
Director, News & Information

Ashley White
Marketing Liaison

John Jenkins
Comms. Coordinator

Heather Young
Marketing Liaison

Paige Fowler
Editorial Associate

Sergio Gallardo
Sr. Graphic Artist

Rachel Robbins
Digital Content Specialist

Jenny Gilmore
Digital Content Coordinator

Tim Johnson
Sr. Video Producer

Elizabeth Canas
Marketing Strategist

Stacey Eidson
Sr. Comms. & Media Coordinator

Lacey Oellerich
Analyst

Alison Rohdy
Graphic Artist

Mic Hernandez
Sr. Comms. & Media Coordinator

Andrew Everett
Video Producer

Michael Holahan
Photographer

Vacant
Sr. Comms. & Marketing Strategist

Kevin Faigle
Media Relations Specialist

Gail Harrison
Marketing Strategist

Rebecca Hogue
Graphic Artist

Raysean Ricks
Writer

Aubrey Hinkson
Assoc. Vice President

Jeannie Flanagan
Admin Assistant

Kimberly Mims
Business Operations



AU HEALTH SQUAD.

Rick Plummer
Associate Vice President

VACANT
Sr. Comms. & Media Coordinator

Sherrie Saunders
Admin Assistant

Kim Ratliff
Production Coordinator

Zia Dean
Marketing Strategist

Lindsay Chandler
Marketing Strategist

Hydea Collins
Marketing Coordinator

Augusta University Health is a world-class health care network, offering the most comprehen-
sive primary, specialty and sub-specialty care in the region. Augusta University Health provides 
skilled, compassionate care to its patients, conducts leading-edge clinical research and fosters 
the medical education and training of tomorrow’s health care practitioners.
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COMMUNICATIONS COUNCIL

The Communications Council serves as an advisory group for communications and marketing efforts related to Augusta 

University. The group is comprised of communications professional from our 10 colleges and the Department of Athletics 

and Information Technology.
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MISSION. 
To enhance the brand of Augusta University, leverage opportunities to advance our clinical, re-
search, and educational missions, and to support our institutional partners’ implementation of 
their strategic initiatives through all communications and marketing activities. We look forward 
to collaborating with you to advance the mission of Augusta University!

Vision.
To be a top-tier university that is a destination of choice for education, health care, discovery, 
creativity and innovation

OUR TONE.
Professional, Established, Diverse, Challenging, Scholarly, Approachable, Friendly, 
Innovative, Intelligent, Social

AU CORE VALUES

Collegiality - reflected in collaboration, partnership, sense of community, and teamwork.

Compassion - reflected in caring, empathy, and social responsibility.

Excellence - reflected in distinction, effectiveness, efficiency, enthusiasm, passion, and quality.

Inclusivity - reflected in diversity, equality, fairness, impartiality, and respect.

Integrity - reflected in accountability, ethical behavior, honesty, and reliability.

Leadership - reflected in courage, honor, professionalism, transparency, and vision

Customer SERVICE IS OUR #1 Priority !



VISUAL IDENTITY
A Systematic Approach
Augusta University is a big institution. Like many of those represented here, it has many different 
audiences, both internal and external. In order to appeal to our broad and diverse body of sup-
porters, students and community, we followed a hybrid execution of the brand. Our university 
logo is the highest expression of the brand and takes a monolithic approach to our academic and 
clinical audiences, with the flexibility to be used across all schools, institutions and departments. 
Our athletic (or “spirit”) marks represent Augusta University in our competitive pursuits, and the 
seal encompasses all.



all about me

My name:

My favorite dish to prepare:

My favorite foods (include candy/drinks/snacks):

My favorite desserts (include favorite ice cream flavors):

My favorite gift cards:

My favorite sports/teams:

My favorite pastime:

My favorite way to volunteer:

My favorite pet:

Please return to front desk.

ALl ABOUT ME



Overview of Campuses

Summerville Campus
Located on Walton Way, the Summerville campus  
houses many of the undergraduate programs and the 
Jaguar Student Activities Center. The Maxwell Perform-
ing Arts Theatre, the History Walk, the Mary S. Byrd 
Gallery of Art, The Honors Program, and the Maxwell 
Alumni House are all found on this campus. In addition, 
the James M. Hull College of Business, College of Edu-
cation, College of Science and Mathematics, and Pam-
plin College of Arts, Humanities, and Social Sciences are 
located here.

Health Sciences Campus
Located in Augusta’s Medical District, the Health 
Sciences campus features all medical programs of 
the university, as well as the Health Sciences Build-
ing, Interdisciplinary Research Building, Wellness 
Center, Cancer Center, Medical College of 
Georgia, and the Dental College of Georgia.

Forest Hills Campus
Located on Wrightsboro Road, the Forest Hills 
Campus houses baseball, softball and soccer fields 
in addition to a full-size golf course—a course that 
serves as the home of the Jaguars’ nationally recog-
nized NCAA Division I golf team. The campus also 
supports Christenberry Fieldhouse, which houses 11 
of the Augusta Jaguars’ 13 competition sports and 
all administrative and support staff for the Augusta 
University Department of Athletics and the College 
of Education’s Department of Kinesiology.

Riverfront Campus
Nestled along the Savannah River, the Riverfront  
Campus is located in Augusta’s growing cyberse-
curity corridor and houses the state-owned Geor-
gia Cyber Center, a state-of-the-art cyber center 
comprised of the university’s School of Computer 
and Cyber Sciences; a cutting-edge cyber range; 
a 340-seat auditorium; a secure briefing space; an 
incubator space for innovation and entrepreneur-
ship; and classrooms. It’s also in close proximity to 
industry professionals and innovative start-ups. 



In 1828, the two physicians secured a state charter to establish the Medical Academy of Georgia, 
which could award Bachelor of Medicine degrees. In order to grant the M.D. degree, the General 
Assembly revised the 1828 charter.

In 1996 Augusta College acquired university status as Augusta State University. In 2011 MCG be-
came Georgia Health Sciences University to reflect its broad mission in many fields of health scienc-
es.

Both schools had expanded programs to meet the education needs of the rapidly changing society 
of the late 20th/early 21st century. Building on the legacies of its parent institutions, in 2013 the two 
universities became one.

On December 1, 2015, that one became Augusta University.

Augusta University History

Medical Academy of Georgia



Campus Resources

Jag Express
The JagExpress is a campus shuttle service, pro-
viding a safe, alternative mode of transportation 
for students, faculty, and staff between parking 
areas and strategic locations across the campuses 
of Augusta University and AU Health.

The JagExpress shuttle service operates on a fixed 
route schedule, providing convenient and reliable 
transportation near most major academic and ad-
ministrative buildings, commuter parking lots, and 
housing facilities.

Need a shuttle ride? All our JagExpress shuttles 
are GPS-equipped so you can track routes and 
shuttle locations in real-time through the Passio-
GO app on your smartphone.

All JagExpress shuttle drivers are professionally 
licensed employees with Horizon Motor Coach, a 
local business based in Harlem, Georgia. Horizon 
is fully licensed by the Department of Transporta-
tion and has more than 20 years of experience in 
the transportation industry.

Link to Bus Routes: https://www.augusta.edu/park-
ing/shuttles.php

PassioGO Shuttle Tracker App
Track the transit buses and get up to date sched-
ule and route information. Download the PassioGo 
App on iOS and Android devices

EMS
Augusta University’s Event Management System, 
allows users to request and view facilities and 
audiovisual services for events on Health Sciences 
and Summerville campuses. The spaces available 
include academic classrooms, computer labs, 
conference rooms, and other special events space. 
https://ems.augusta.edu/emswebapp/default.aspx

Tuition Assistance Program (TAP) 
The Board of Regents and Augusta University are 
committed to helping employees pursue growth 
and development. The tuition Assistance Program 
(TAP is designed to promote professional growth 
and development of full-time employees and 
part-time nursing faculty of the Medical College. 
Tuition assistance is the waiver up to nine (9) hours 
of tuition and certain fees for employees enrolled 
in courses on the Augusta University campus and 
at other University System of Georgia (USG) insti-
tutions per semester.
 

Link: augusta.edu/hr/leadership-development/tap
Email: TAP@augusta.edu

Jag1Stop 
The Augusta University JagCard Office is in Annex 
I at 524 15th St. This move will create a one-stop 
shop for students, faculty and staff in need of a 
JagCard, parking permit,and/or keys. The location 
is easily accessible via AU’s shuttle and has dedi-
cated customer parking spots. Faculty, staff, and 
students can get a professional headshot, a badge 
photo, their JagCard, keys, and parking passes all 
in one spot. 

Just a reminder, your JagCard is the property of 
Augusta University. The use of this card constitutes 
acceptance of the terms and conditions of Augus-
ta University’s policies and procedures governing 



Employee Faculty Assistance Program (EEAP)
The Employee/Faculty Assistance Program (EFAP) 
is a non campus assessment, counseling and 
resource service for employees, faculty, house 
staff, graduate students, and immediate members 
of their family. Clinical information of those who 
attend is kept confidential; supervisors and de-
partment chairs who make referrals to the program 
receive only feedback regarding attendance. EFAP 
focuses on psychological problems of either a 
personal or work-related nature.

Assessments are provided and, when indicated, 
short-term therapy may be scheduled for up to 
five sessions at no cost to the employee. For per-
sons/families requiring extended or more special-
ized therapy, the program can arrange continuing 
care by an appropriate local practitioner or agen-
cy. In addition, EFAP staff is available to consult 
with supervisors on how to better recognize and 
work with employees who are experiencing diffi-
culties of various kinds. For more information or 
for an appointment, please contact the Augusta 
University Employee Faculty Assistance Program 
at 706-721-2599.

Employee Advisory Council
The Employee Advisory Council serves in an 
advisory capacity on issues that affect employees 
as a whole and on matters that affect the general 
welfare of all employees of Augusta University and 
AU Health.
 
The Council acts to facilitate communication 
among employees at Augusta University and AU 
Health. The Council does not serve as a substitute 
for the formal grievance procedure of Augusta 
University or AU Health and has no operational 
responsibility.
 
The Employee Advisory Council has been de-
scribed as a “Formal avenue for communication 
that allows for staff to share their input and pro-
vides a forum to suggest improvements to opera-
tions.

 Credit Union
All faculty, staff, employees, contractors, retirees, 
students, alumni and volunteers of Augusta Uni-
versity are eligible for membership with Health 
Center Credit Union (HCCU). Membership is also 
available to any immediate and/or extended fami-
ly members of those meeting the above member-
ship requirements. The not-for-profit cooperative 
financial institution has served greater Augusta’s 
medical, dental and educational communities as 
a department of Augusta University since 1976. 
HCCU is run for and by the members themselves. 
As shareholders, members directly guide and ben-
efit from the credit union’s growth. Members also 
comprise the credit union’s board of directors.

HCCU is conveniently located on Augusta Uni-
versity’s campus with depository ATMs in the 
Children’s Hospital of Georgia lobby, beside the 
Terrace Dining, in the Atrium Dining Hall (Student/
Wellness Center) and in the Jaguar Student Activi-
ties Center on the Summerville Campus. A full-ser-
vice branch, located next to Augusta University’s 
Health Sciences Campus, is easily accessible via 
Augusta University Shuttle or drive-up at 1424 
Walton Way.

Opening a savings account begins your credit 
union membership and allows you to access the 
full array of HCCU’s financial products, services 
and membership benefits. Visit HCCU online at 
hccu.coop or download their mobile app for a full 
list of products and services, as well as locations 
and hours of operation.

Locations

4339 Washington Rd
Evans GA 30809

424 Walton Way
Augusta GA 30901

Member Service: 706-434-1600 
Fax: 706-434-1625

Loan Line: 706-434-1636



Campus Events & Major Traditions

Arsenal Bell
The Arsenal Bell is rung three times at the begin-
ning and end of every Convocation and Com-
mencement Ceremony. The bell was part of the 
U.S. Arsenal property acquired by the Junior Col-
lege of Augusta in 1957. It serves as a resounding 
celebration of our past, present and future.

History Walk on Summerville
Honoring our university’s history, Augusta Univer-
sity’s History Walk is a one mile loop around our 
beautiful Summerville Campus. A wide brick walk-
way guides you along historical markers including 
the restored arsenal guardhouse, circa 1866, and 
our gorgeous southern landscape.

Toss a Penny in the Fountain
During orientation as a sign of good luck and new 
beginnings, students throw a penny in the fountain 
at the entrance of the Summerville Campus. When 
the fountain is drained for cleaning, the money 
is collected and given to the AU Foundation for 
student scholarships.

Selfie with the President
One of the unique and endearing qualities of our 
president, Dr. Brooks A. Keel, is his tech-savviness. 
Any time you see the president on campus, he is 
always willing to take a selfie with students, facul-
ty and staff. Check out his latest selfie activity on 
Twitter @PresKeel.

Pig Out
Annual student appreciation event where we serve 
students food and have fun activities for them to 
participate in October. 

President’s Cup
Founded in 2018, the President’s Spirit Cup is 
awarded to the college showing the most school 
spirit based on various interactive activities includ-
ing office decorating, banner creation and game 
attendance. The cup travels with the winning 
college for the year.

Wear JagSwag On Fridays
Fridays are good, but they’re even better when 
you get to wear your Jag gear. Spirit Fridays give 
faculty, staff, students and alumni the chance to 
show their school spirit by wearing their Augusta 
blue and grey. Don’t have enough Jag swag? The 
JagStores are fully stocked, the Summerville loca-
tion is open until 7p.m. on Monday and Tuesday.

Day of Service
Held each year in November, Day of Service is 
a special day each year when the faculty, staff, 
students and families of Augusta University come 
together to positively impact our community 
through meaningful service in partnership with 
a wide variety of community partners across the 
River Region.

Homecoming Week
Homecoming week is a special week in February 
when the faculty, staff, students and families of 
Augusta University come together to celebrate 
school spirit and AU history through engaging 
events and by attending our AU athletic games.



Things to Do in Augusta

Visit Augusta – Official Tourism website

Local Restaurants

1. Abel Brown Southern Kitchen & Oyster Bar: 
Surrey Center near Summerville Campus. Up-
scale seafood

2. Boll Weevil: downtown Augusta. Best known 
for large slice cakes and pies

3. Diablo’s Southwest Grill: multiple locations. 
Quick Mexican

4. Farmhaus Burger: downtown Augusta & Marti-
nez. Burgers, chicken sandwiches, shakes

5. French Market Grille: downtown Augusta & 
Evans. Cajun & creole seafood

6. Frog Hollow Tavern: downtown Augusta. 
Upscale restaurant featuring regionally grown 
ingredients

7. Humanitree House: downtown Augusta. Or-
ganic juice bar featuring vegan foods

8. Oliviana: Surrey Center near Summerville Cam-
pus. Rustic Italian

9. Rhinehart’s Oyster Bar: Augusta & Evans. “Be-
yond Casual” seafood

10. Sconyers Bar-B-Que: Augusta. Traditional 
southern barbecue

11. Village Deli: Daniel Village near Summerville  
Campus. Subs, sandwiches, burgers

12. Wife Saver: multiple locations. Southern fried  
chicken, catfish, and pork.

 

Attractions

1. Augusta Museum of History

2. Augusta Canal

3. Boyhood Home of President Woodrow Wilson 

4. Clark’s Hill Lake/Strom Thurmond Dam

5. James Brown Historical Tour

6. Lucy Craft Laney Museum of Black History

7. Morris Museum of Art

8. Phinizy Swamp Nature Hike

9. Sacred Heart Cultural Tour

10. Steed’s Dairy Farm & Corn Maze

 

Community Events

Arts in the Heart of Augusta Festival

Augusta Common

Augusta Greek Festival

Augusta Greenjackets

Augusta Pride Festival

Augusta Symphony

Bell Auditorium

Evans Towne Center Park

Fort Gordon Dinner Theatre

Imperial Theatre

James Brown Arena

Miller Theater

http://www.visitaugusta.com
https://www.augustamuseum.org/
https://augustacanal.com/
https://www.wilsonboyhoodhome.org/
https://www.recreation.gov/camping/campgrounds/232551
https://jamesbrownfamilyfdn.org/
https://lucycraftlaneymuseum.com/
https://www.themorris.org/visit/tours/
https://phinizycenter.org/
http://sacredheartaugusta.org/
https://www.steedsdairy.com/
https://artsintheheartofaugusta.com/
https://www.augustaga.gov/
http://www.holytrinityaugusta.org/
https://www.milb.com/augusta
http://prideaugusta.org/
https://augustasymphony.com/
https://www.augustaentertainmentcomplex.com/
https://evanstownecenterpark.com/
https://gordon.armymwr.com/programs/dinner-theatre
http://www.imperialtheatre.com/
https://www.augustaentertainmentcomplex.com/
https://millertheateraugusta.com/


Glossary 
MCG: Medical College of Georgia

DCG: Dental College of Georgia

CON: College of Nursing

CAHS: College of Allied Health Sciences

COSM: College of Science and Mathematics

Pamplin College: College of Arts, Humanities and 
Social Sciences

TGS: The Graduate School

Hull College (HCOB): College of Business

COE: College of Education

Cyber: School of Computer & Cyber Sciences

GRU: Georgia Regent’s University History

GHSU: Georgia Health Sciences University History

ASU: Augusta State University History

USG: University System of Georgia. 

CHOG: Children’s Hospital of Georgia

AUMC: Augusta University Medical Center

The Arsenal Bell: The bell was part of the U.S. Ar-
senal property acquired by the Junior College of 
Augusta in 1957. The land and historic buildings, 
such as Bellevue Hall and the Benet House on the 
Summerville Campus, once served as the Augusta 
Arsenal headquarters.

The Tear Drop: Event location located in the heart 
of the Summerville Campus.

DESA: The Division of Enrollment & Student Af-
fairs

Commencement: The official ceremony that oc-
curs in the December and May, where each stu-
dent walks across the stage and is recognized for 
completing all requirements of their degree.

Convocation: Our university’s official welcome for 
its newest students; occurs before the fall semes-
ter begins. Similar to a graduation ceremony, 
Augusta University faculty and staff welcome the 
newest class to the Augusta University family at 
this special ceremony.

POUNCE: Business system for students to pay 
university bills, register for class, check grades, 
update their contact information, etc. pounce.
augusta.edu 

JSAC - (pronounced “jay-sack”) The JSAC is the 
common name for the Jaguar Student Activities 
Center. The JSAC is a hub of activity on the Sum-
merville Campus for students, faculty, and staff. It 
houses a food court, game room, the Multicultural 
Center, The Bell Ringer student newspaper, offic-
es, and lots of meeting space.

SGA - Student Government Association. The uni-
versity has governing bodies for both undergradu-
ate and graduate students.

The Crew - The Jaguar Production Crew more 
commonly known as “The Crew” is our student 
programming board who plan large-scale events 
for the student body.

EMS - (Event Management System) allows stu-
dents, faculty, and staff to reserve spaces on cam-
pus for meetings and events. ems.augusta.edu/
EmsWebApp/Default.aspx

The Grove - Grassy area that is situated between 
the Maxwell Performing Arts Theater and Universi-
ty Hall.  Events such as the annual Christmas Tree 
Lighting and the IGIVE Campaign take place in the 
Grove. 

PCard - Purchasing Card. This is a credit card for 
purchases related to the office/department. Typi-
cally only one person per office is a p-card holder 
and is responsible for making purchases and rec-
onciling the card each month.


